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Background: Interpersanal meaning is the interaction between the
speaker and the listener and the writer and the reader. This study
aims to determine the structure of mood and how the structure of
mood is found. The purposes of this study are (1) to be more sensitive
to the mood structure shown in Maybelline New York cosmetic
advertisement. (2) to investigate the reason of why interrogative
sentences are more difficult to find than declarative sentences.
Through this research, we can see theflpes of mood structures, and
how these mood structures are used. Methods: The type of research
approach used s descriptive gualitative, Research in this case
describes systematically, factually and accurately facts and causal
relationships of the phenomena studied, The sources of data in this
study are eight cosmetic Maybelline New York products, namely the
Maybelline gel pencil, L'oreal colour riche nail, Maybelline mascara
and eyeliner, Maybelline creamy lipmatte and Maybelline eyeshadow,
Maybelline eyeliner, Maybelline lipstick, and Maybelline clear smooth
all in one. Results: In analyzing the data, the researcher of the 2014
Halliday theory revised by Mathiesse found that there are three types
of manifested mood, four types of realized speech function, and
mood-based realization of speech function. The moods manifested
were declarative (48.64%), interrogative (5.40%) and imperative
(45.94%), Speech functions that are realized are statements (48.64%),
questions (5.40%), offers (18.91%) and command (24.32%).
Conclusions: It can be concluded that declarative sentences are mostly
found in Maybelline New York products, Researchers suggest that
readers be more careful in using mood structures in cosmetic
advertisernents so that there are no misunderstandings.

Keywords
Interpersonal meaning, mood structure, advertise ment, mood types,
multimodal, systemic functional linguistics, metafunctions, Halliday
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Introduction

Social beings utilize linguage a5 a ool o communicste with one another (Lindsay and Knight 2000; Herman ef af.,
20200, For worldwide communication, English has grown in popularity and is frequently referred 1o as an inlemational
language. Languagre 15 necessary for people (Egoins, HH4) o engage, commaunicate, and receive information from
others.

Language is & means of communicating (Bun, 20113 Herman, van Thao and Purba, 2021) with others through sending
ideas. emotions, thoughts, information, and ideals (Herman, van Theo and Purba, 2021). The process of conveying
a person or a group’s meanings, ideas, and understanding to another person or group is described a5 communication
(Shurma. 200 7:259). The resesrcher draws the conclusion that communication is an interaction or relationship between
1-2 persons or a group of people in o society who share information. Text is used 0 communicate and the meaning
and structure of the text are contained within . Meaning (semantics) 15 crucial in this context because the goal of
communication is for listeners o grasp what the speaker is saying.

The greatest level of language is semantics, which acts as a brid ge between language and the outer world (Hallicay and
Marthicsen, 2014:42) This indicates that semantics inerfaces with content, but also with other systems that function
within context. Lexicogramumar converts the linguistic meaning of expenence amnd interpersonal relationships. into words
that reflect the speaker's perspective (Halliday, 19494),

Therefore, researchers want to examine the interpersonal meaning in cosmetic advertising. Interpersonal meaning is one
of the most fundamental interacting contrasts between using lmgmgepmwy knowledge and using it 1o interchange
products and services (Susanio & Watik, 2017, Herman er al, 20220). Interaction between the speaker or wriler and the
listener or reader is thus tied o inlerpe rmonal meaning. Tis purpose is w facilitae the interchange of rhetorical roles such as
dectarations, questions, offers, and commands (Neongo e ol | 2022),

Therefore, interpersonal meaning can also occur @ an advertisement. Where inferpersonal meaning is the interaction
between the speaker and the listener and the writer and the reader (Flerman of ol . 2009 In this case, it can be seen thal the
relationship between interpersonal meanings and advertisements is very clearly reluted because in an advertisement thene
must be an author o write the sdvertisement and those who read the advertisement are the readers,

Advertisement is a process of conveying information about products such as goods, services, and ideas from acompany (o
a target audience. Adventising is the origination or communication of product ideas 10 motivate consumers o purchase
(Belch & Michael, 2003), Duning the marketing wm-em:'ke.u-l. 1992}, advertisements can provide information, ideas
or messages (o the audience. The purpose of this process & to a8k the audience 1o take action. Cosmetics sellers and
commercial businesses require advertising services,

The purpose of cosmetic advertising is not only 1o provide information but also o introduce the product © buyers.
Interpersonal meaning includes speech functions which include speech functions of statements, questions, offers, and
commands and their realization in declarative, interrogative, and imperative atmospheres (Hermon of . 20225),

Therefore, the researcher will examine a cosmetic adverti sement product, namely the Maybelline gel pencil. The problem
that occurs with the cosmetie mdvenisement of the product is that the ad does not explain in detadl the target age for usaing
these cosmetics. Which means, in the marketing of cosmetic adventisements, there must be a wrpet age for who can use
these coametic items, The second problem found was the lack of specificity in the delivery of uses and how 1o use these
cosmete items. What that means i= that in an advertisement, whether it's a beauty advenisement, product advertisement,
and a0 on, there must be adelivery of the use and instructions on how 10 use the beauty cosmetic item and when the beawty
cosmetic item 15 used. The Maybelline gel pencil is useful for beatilying the eyebrows with color,

Most women use cosmetic products for therr beaaty so that their partner is comfortable with their beauty (3ol o ol
20200 bun do not see the side effects that will occur in the future. The side effects include facial wrinkles, acne, and
blackheads. Examples of May belline New York advertisements are, Maybelline gel pencil, eveliner, lipstick and powder.

Below is a picture of the Maybelline New York's Gel Pencil beauty cosmetic advertisement:
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Figure 1, Maybelline New York's Gel Pencil beauty cosmetic (Source: http:/fiprice co. id/maybelline/makeup/
mata/eyeliner/gels).

From the example above, the researcher can see that the problem with the Maybelline gel pencil New York advertisernent
15 that there 15 no delivery or instnections on how (o use il Based on the example above, we can clearly see the types of
imerpersonal meaning of the Mavbelline gel pencil New York advertisement (Tl )

Table 1. You do get expert tips at maybelline.com {https/fwww. maybelline co.id/) [Herman et ol, 2022a;
F.1r'-|_|_ 2018].

You do get expert tps at maybel
Subject finite Predicator Complement Circumstantial: Place
Maood: Imperative Residue

Table 2. Now all-day intensity goes ultra smooth (https./feww maybelline.co.id/) [Herman et ol., 2022a; Fang
20161

MNow all-day intensity {does) goes ultra smooth
Subject Finite Predicator Complemeant
Mood: Declarative Residus
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Table 3. Maybe she's born with it (https://www maybelline. co.id/) [Herman et al., 2022a; Fang, 2016).

Maybe she is born withit
Mood Adjunct Subject Finite Predicator Complement
Maood: Declarative Residus

Table 4. Maybe it's Maybelline (https:/fwww maybelline co.idf) (Fang, 2016).

Maybe it is maybelline
Mood Adjumct Subject Finite Comple ment
Mood: Declarative Residue

In performing this research, the researcher draws on prior findings from Paipong's (2000 thesis El Persuasive
Discourse: A Systemic Functional Approach To An Analysis OFf Amuolet Advertisements’, which is related © this
research, By examining three metafunctions, this sudy seeks o explain how persuasive discourse is lexicogrammatically
investigated. According wo the research findings, the relatonal process comes in second place o the material process in
terms of ideational significance. Declarative mood 15 most frequently used in interpersonal contexts, followed by
imperstive. The unmarked topical theme was determined o be dominating (91.58% ) in the textoal analysis, followed
by the labeled theme (8.42%).

As aresult, it can be claimed that this research differs from earlier research. Cosmetic adventisements that comtained four
specch functions. ncluding statements, guestions, offers, and commands as well as three types of moods, including
declarative, intermogative, and imperative in interpersonal meaning has been studied by Patpong. This study has only
examined persuasive discourse in the previons study (Paipong, 2009, which was investigated lexicogrummatically by
investigating three metafunctions, namely ideational, interpersonal, and textuwal. As aresult, the researcher concentrated
only on 3 differemt moods and 4 speech functions in advenisement for beauty products,

The Halliday theory, proposed by Matthiessen in 2014, is in agreement with this research. Three different types of mood
realization, four different types of speech function realization, and mood realization of speech funcion were discovered
by the researcher. Declarative (B3.33% ), imerrogative (3.33%), and imperative (13.33%) moods were realized. State-
ments (43, 33%), questions (6.67%), offers (40%:) and orders {(10%:) are the speech functions that are really used, This
demonstrates that statements in sdvenising for goods are more likely (o mterest and persuade consumers.

The recent phenomenon in cosmetic advertising and the explanation given above is the reason why this research focuses
on analyzing the type of interpersonal meaning in cosmetic advenisements.,

Methods

Research design

This study was carried out wtilizing a descriptive qualP@ive approach. Eight of the most popular methodologies,
according W Ary efal, (2000029, melude the following: basic interpretative studies. case smdies, document or content
analysis, ethnography, grounded theory, historical studies, namative inguiry, and phenomenclogical research, Because
the researcher employed the serpts of ad@fisements as the subject of the investigation, this study uilized a document or
comtent analysis, Content or document ysis, according to Ary ef afl (2000:457), i a research technique used to
analyze textual or visual matenals with the goal of discovenng certaim gualities of the matenal { Purba ool 20223 The
source material for analysis could be a textbook. Because textbooks are collections of logical idess that are organized
wecording 1o leaming objectives, This means that the objective of the product is given in the Maybelline New York
cosmetics advertising, both on TV and m the catalog.

Sugiyono (2007 claims that gqualitative researchers are human instruments that serve o sitalega research focus,
choose informtion as a data source, comple data, assess data quality, analyze data, interpret data, and draw conclusions
about findings (Sugivono, 20017 cited in Munthe ef of, 2021), The sources were gathered at random by searching For
advertsements on the intemel. The researcher utilized the mtemet, YouTube, a phone, a television, a pen, 4 book, and a
picce of data in this study as the wol @ get the data. The data were collected using observationsl methods. Google was
used 1o search forand download the complete texy of adverti sements. Next, we downloaded cosmetics advertisement texis
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that only used English as the language of communication. A detadled explanation of the data collection and research
instruments is provided in the data collection section. Watching product sds on YouTube can be a more effective way o
gain insight into a product, We were able to quickly and easily filier search results 1o find the specific produect they are
interested in. YouTube offers extra information about the product being sdvertised. This includes links o websites where
viewers can purchase the product and read more reviews,

Data sources

Data are units of information, ofien numerse, that are collected through observation. Bormbom (200 2: 1) stased that
research data i the information that is typically kept and acknowledged by the scientific community as being reguired o
validate research findings. The sources of data in this study are eight cosmetic Maybe Hine New York products, numely
the Maybelline gel pencil, L'oreal colour riche nail, Maybelline mascara and eveliner, Maybelline creamy lipmane
and Mavbelling eyeshadow, Maybelline eyeliner, Maybelline hipstick, and Maybelline clear smooth all in one. The
advertisement text for these cosmetics were tiken from the Maybeline website: hips 0 www mayvbelline coidl,

Data collection

Dty were githered using an observational methodology ( Tables 5-7) The researcher examined the advertisements by
searching for them on Google in arder 1o download the complete text of the advertisements, The researcher then
downloaded cosmetics advenising text that was in English. The procedures for gathering the duta in this study make use
of numerous sirategies, including:

1. Searching text for coametic advens on websites or the intemet.

2. Readimg and selecting the website that offers English-language text for cosmetic advertisements.

3. Downlboading carefully chosen website text for beauty adverts, bitps:/Pwws maybelline co bl hibtps:Paoww
loreal coad!, The research is prnmarily focused on examining Maybelline New York advertisements, hips:/
www loreal coad! was also used for comparison and data collection.

4. Choosing the data from the advenisement that uses English,

5. Examining the details or terminology used in cosmetic marketing,

6. Eliminating dista which contains the same information.

7. Listing and giving codes o all the clauses by using the tahles.

Table 5. The percentage of types of mood (Fang, 2015),

No Types of moods Number Percentage
1 Declarative
2 Interrogative
3 Imperative
Total

Table & The percentage of types of speech (Fang, 2016).

Mo Types of speech function Number Percentage
Sratement

Question

Offer

Command

Total

B W bk =
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Table 7. The realization of speech function based on mood (Fang. 2016).

No Types of speech function Types of mood
Declarative Interrogative Imperative
Statement
Quiestion
Offer
Command
Total

B R =

The additional methods and full data are available under Underlving dara [Hemmoan e ol 2002 2a].

Data analysis

The researcher then conducted an analysis of the dat. Most qualitative researchers use data o describe events, ex plain
what they mean, and gain an understanding of them, Since various strategies require various methods of analysis, this

study will concentrate on mierpersonal meaning.

Sliles, Huberman and Saldana (200 4:31-32) seated that analysis in qualittive research consists of three S.I-L“F.‘iﬁ occur
simultaneously, namely,

I. Duta condensation,
2. Duia presentation, and
3. Conclusion drawing and verification.
ﬂiﬁ study, the data were analy#ed through the following steps:
1. Dara condensation

The method of selecting, concentrating, streamlining, abstracting, and changing the unprocessed data that
results from field notes is known as data condensation. The procedure for condensing data is as follows:

a. Selecting information from the website's texi-hased cosmetic adverts,
b. Concentrmting on English-language cosmelic commercials.

c. Converting the data 1o be simplified into a clause. The clause consists of mood and speech function which is
used in cosmetic adveriisement.

d. Evaluating the collecied data which consists of mood and speech function used in cosmetic advertising.

. @palyzing the data by selecting each clause for the type of mood and speech function. Data selection is

sed on mood elements (subject and Mnite) residue elements { predicator and complement ) and so forth all

of them were realized in declarative, interrogative and imperative as descriptive analysis. Then, the speech

Tunction is manifested in statements, questions, commands and offered as a result of interpersonal meaning
interpretive analyses.

2. Data display
The next stage is o display the data after it has been compressed, A data perspective isa structured, condensed
collection of information that fecilitates processes like verification and conclusion-making. To make the data

casier o understand for readers. researchers present the data inthe form of tabalar analysis. First, the informea tion
was categonzed according to the mood types imperative, inerrogative, and declarative, Secomd, knowing the
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realization of mood m speech function as inerpersonal meanimg in cosmetic advertisement ext Below are
formalas and examples of analysis in tabolar form:

3
M =|‘i1;|_.-!: 1005
N: percentage ol type i x): tolal 1y pes
Frequency of the sub category n: wotal types of all citegories.
3. Drawing and verifving conclusions

One of the crecial steps in this investigation is coming to and venfying conclusions, This is a method of learning

the studys findings. Here, the researcher draws a conclusion after thorou ghly defining vanious mood and speech

functions and leaming how the text of cosmetic commercials realizes interpersonal meaning.
Results and discussion
Based on the data analvsis, there were five cosmetic Maybelline New York advertisements chosen. To conduct this
research, there were 25 clauses to idemtify. The following snalysis had been conducted from the perspective of the
imterpersonal meaning by analvzing s use of mood, speech function how the speech function is realized m cosmetic
Maybelline New York adventisements (Tables 8-15). It is explained a5 follows:

1. Tvpes af mood realizotion

re three (ypes of mood realized in five cosmetic Maybelline New York advertisements. The moods
were realized by declarative mood, interrogative mood and imperative mood,

The folbkowing dasta and analysis were described:
1. Declarative mood

Advertisement 1 - Loreal ad quote

Table 8. Milla is wearing colour riche nail in “now you see me”(530) and colour riche lipcolour in drumbeat red
(310). (hetps:/ fwww. loreal.co.id?) [Herman ef of, 2022a; Fang 2016),

Milla Is wearing colour riche mad it now you see me (5300 and
colour riche Kpcolour indrumbeat red (310,

Subject Finite Predicator Complement

Mood: Declarative Residue

From the mond structure above, the clause can be idemtifted by the position of the subject (Milla) which is
hefore the finite (i),

b. Imterrogative
Yes-no interrogative is the onder Finite before Subject

Advertizement 2 = Maybelline ad quote ( hops: oy belline. coad) [Hemmomn e gl 200 2]

Table 9. What is the next from Paris? (Fang, 2016).

what is the next from paris?
wh-guestion finie subject
Mood: Interrogative Residue

From the mood siructure above, it can be identified by the position of the subject (the next) which is after the finie (ish
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¢ lmperative

Imperative mood s the clause when the predicator at the beginning of the sentence, with or without the
subject which is usually “you™.

Advertisement 3 - Loreal ad quote (hips/www loreal co ! [Hemman of al, 202235)

Table 10. Visit our digital mag: loreal.com laselection (Fang, 2018).

visit our digital mag: loreal.com laselection
predicator complement
Mood: Imperative Residue

Froan the mood structure abowve, it can be found from the clause that the predicator (visit) is al the beginning
of the sentence. We also find that there 15 no subject after the predicator,

According 1o the data, there were 37 clauses chosen which contain declarative mood, interrogative mood
and imperative mood. The percentage of mood will be explained in the twble below:

Table 11. The percentage of mood realized in cosmetic Maybelline New York advertisements (Fang, 2016).

W R =

Types of mood Number Percentage (%)
Declarative 18 48,64
Interrogative 2 5.40

Imperative 17 4594

Total 37 99.98

2. Tvpes of speech function realization
There were four types of speech function realized in five cosmetic Maybelline New York advertisements. The
speech functions were realized by statement, question, offer and commeand, The following data and analysis
were descnbed:

a. Stsement

A sttement is something that is said alowd or writien down that conveys information. A staement may be
neutral or adverse.

Advertisement 4 - Maybelline ad gquote (heope wown maybelline col’y
How to wse Mavbelline gel pencils thar lasts up o 16 howrs of wear

From the semlence above, we can see that the semtence provides information about how to use the
Maybelline gel pencil product for up to 16 hours wear,

b, Question

Aquestion is a technigue o demand information in the form of an intermogative statement. [t can be a yes-or-
o guestion or an information query (wh-question). A question is an intermogative stalement that is used (o
oblain information or ask an inguiry.
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Adverticement 5 = Loreal ad quote {hopsfwosow Joreal coad) [Hemmun eral, 20224]

What 's next from paris?

From the sentence above, it shows that the advertisement is trying to find out whether the consumers already
know or nod about the latest product from Pars, This sentence also uses a wh-guestion that functions 1o seek
confirmation from the consumers regarding knowledge of the latess product from Pans,

¢, Difer

Offer 15 defined as a way 1o provide somecne wath a good or service. Offenng something also conveys a
willingness o provide or perform L

Advertisement 6 — Maybelline ad quote (hopswows oy belline coad ) [Herman er ol 20220
Jonrdan ix wearing new eve studio lasting droma waterproof gel pencil in cashnrere white

From the sentence above, we can see that the sentence provides information about how o use the new studio
eye drama waterprool gel pencil in cashmere white,

d. Command
By requiring the listener to prov ide something, you can receive knowledge, goods, or services. Demanding
goods and service through an imperative stitement, whether it takes the form of 4 positive or negative
command, is another way 10 use 2 command. The subject is not included in the command sentence.
Advertisement 7 — Maybelline ad quote (hips2 s muy belline o) [Hemumn e ol 20220

Add color fo your cheeks with fir me! Blish

From the semence above, we can see that the sentence gives orders 1o consumers by adding color to the
cheeks with (it me! Blush.

According 1o the data, there were 25 clauses chosen which contain a satement, question, offer and
command. The percentage of mood is explaned in the table below:

Table 12, The percentage of speech function in cosmetic Maybelline New York advertisements (Firmansah,

2015).

B W ok =

Total

Types of speech function Number Percentage (%)
Staterment 18 48.64
Question 2 555
Offer 7 19.44
Command 9 25

£l 99.99

3. Realization of speech function based on mood

There were four speech functions realized based on mood: Sl:arcmmlgimd by declarative mood, g
realized by declarative mood and interrogative mood, offer realized by declarative mood and imperastive mood,
The following duta and analysis were described as follows:

i, Statement realized by Declarative Mood,
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Advertisement 8 = Maybelline ad guoote {(hopsSwww maybellme coad/y [Hermon e ol 20220)

Table 13, Gel pencil with translucent gel base: how does it perform? (Fang , 2016).

The how Is our 1st gel pencil with transhacent
gel base for easy glide

subject Finite complement

Mood: Declarative Residue

Speech function: Statement

The speech function is a statement because it gives information, From the sentence above, we can see that
the sentence provides information about their product (Maybelling). Maybelline informs about the
supenonty of its product which is the 151 gel pencil with ranslucent gel base, It will make it easier for
users 1o use or apply this product.

b, Ceestion realized by Declarative Mood and Imperstive Mood.

Advertisement 9= Loreal ad quote (hopswaw Toseal co 'y [Herman e o, 20220

Table 14. What is the next from Paris? (Fang, 2016).

what is the next from paris?

wh-gquestion finite subjpect complement

Mood: Interrogative Residue
Speech function: Question

The speech function is question, because it de mands information. From the sentence above, it shows thal the
advertisement is trying o find out whether the consumers already know or not about the lstest product from
Paris. This sentence also uses wh-guestion thi function 1o seek confirmation from the consumers regarding
knowled ge of the latest product from panis.

c. Offer realized by Declartive Mood and Imperative Mood

Advertisement 10 = Mavbelline ad quote (1o s Deoww mavbelline ool

Table 15. jourdan is wearing new eye studio lasting drama waterproof gel pencil in cashmere white (Fang,
2016}

Jourdan Is wearing new eye studio lasting drama waterproof
gel pencil in cashmere white

subject Finite predicator complement

Mood: Declarative Residue

Speech function: (MTer

The speech function is offer, because it gives goods-and -services. From the sentence above, Maybelling
makes Jourdan the anist of the product. Maybelline provides the fact that Jourdan uwses new eve studio
lasting drama waterproof gel pencil in cashmere white. But, this actually becomes a means to offer the
consumers, il they want o be like Jourdan, Mayvbelline,
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Table 16. Do get expert tips at maybelline.com (Fang, 2016).

do get expert tips at maybelline.com
finite predicator complement circumstantial: place
Mood: Imperative Residue

Speech lunction: OfTer

The mood is imperative, because there is a predicator at the beginning amd no subject. The speech function is
offer, because it gives pood feel and services. It gives a recommendation to the consumer that “at
mayhelline com™ the consumer will get the tps from Maybelline expens.

d. Command realized by Imperative Mood

Advertisement 11 - Maybelline ad quotes (ipsoowow mas bellme oo ad')

Table 17. Finish look with color sensational powder matte lipstick in cruel ruby (Fang, 2016}

finish look with color sensational powder matte lipstick in cruel ruby
predicator complement
Mood: Imperative Residue

Speech lunction: Command

The mood 15 imperative because there is a predicator st the beginning and no subject. The speech function 1s
command, becsuse it demands goods and services. The sdvertisement persuades the consumers o buy the
product as soon as possible,

From the data, there were 37 clauses chosen from clauses which contain a statement. question, offer and
command. Statement is realized by declartive mood, guestion is realized by declarstive mood and
mtermogative mood, offer is realized by declarative mood and imperative mood, commund is realized by
imperative mood. The percentage of mood is explained in the table below:

Table 18 The realization of speech function based on mood in cosmetic Maybelline New York advertisement
(Firmansah, 2015

Mo Types of speech function Types of mood
Declarative Interrogative Imperative

1 Statement " 13
d e STOM 2
3 Offer 5
4. Command 3 7

Tatal 19 2 Fal

Discussion

Basedonthe research and the analysiz of 811 pieces of data, 18 clauses were found which were declarative, 2 clauses werne
interrogutive, 17 clawses were impertive. From this we can see that almost all declarative sentences are needed because
declarative words are statements, Just like a statement sentence that must have a subject and a finite, There fore, there are
more declarmtive sentences than other types of mood. To enable the researcher, there were 37 clauses w identify. Types of
mood realization is declarative, interrogative and imperative. The types of speech function realization i cosmetic
Maybelline New York adverisements are statement, question, offer and command. 18 clavses were found which were
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staternent, 2 clawses were found which were question, 7 clauses were found which were offer and @ clauses were found
which were command. If you want to find the implicit referential meaning yvou can use the Halliday theory revised by
Marthiessen, Therefore, the purpose of the conclusions described above are o determine the 1ype of mood structure in the
mterpersonal meaning embodied in Maybelline New York cosmetic advertisements, and 1o find out how the interpersonal
meaning in the Mavbelline New York cosmetic advenisement is realized.

nclusion Eﬁ
sed on the analysis of interpersonal meaning in cosmetic Maybelline New York advertisements. ane some
conglusions:

1. In imierpersonal meaning, Elauses are analyzed from the moed stuciirg which consists 6f mood elements and
residue elements. From the analysis of interpersonal meaning through the mood strocture found in the May-
belline New York cosmetics sdvertizements, there are 28 subjects obtaned and 28 finite obtained. For residue
elements, | 7 predicates are obtained. 28 complements are obtained, 2 mood adjuncts are obtained. And there are
18 clauses (50% ) as declarative mood, 2 clauses (5.35%) as imterrogative mood and 16 classes (44 41%) as
imperative mood.

22
2. There are Euurgﬂ of speech functions, namely stlements, questions, offers, and orders. There are |8 clauses
(50 ) as statements, 2 cluuses (EF57%) as questions, T clauses ( 19.44% ) os of fers, and 9 clauses (23% ) as onders.
By understanding the function of speech; the researcher concludes that the function of speech in an advertise-
ment is one of the moods that attracts someone 1o buy the product, This is one of the reason s for the researcher 1o
examine the function of language in an advertisement.

Cosmetic brand Maybelline New York has been a leader in the beawty industry for over a century, and its advertisements
have an immense influence on consamer culture, In 2008, their ads began to mcorporate more meaninghul interpersonal
messages in an effon w challenge societal norms and beauty standards. By featuring models of all races, sizes, and
genders, the ads highlighted the importance of inclusion and self-love, This shift in messaging was further highlighted by
the company s collaborations with celebrities and infloencers who promote positivity and acceptance. The realization of
these imerpersonal meanings in the 2018 Maybelline New York adverntising campaign was significant in terms of its
impact on consumer culure, a5 well as is long-term effect on the beauty industry. This shift in messaging away from
conventional beanty standards and wowards inclusivity and self-love could be indicative of a broader societal shift iowards
seceptance and understanding. However, there s still a need for further research in this area 1 better understand the
limitations and future research scope of this new messaging, This could include analyzing the impact of Maybelline's
campaign on consumer behavior and attitudes, as well as exploring how other beauty companies are responding 1o this
shift,

Data availability

Underlying data

Figshare: RAW DATA docx. hetps Sdotorg/ 1060840 mS Agshare 21 73785603 (Herman ef al, 202 2a),
This project contains the following underlying data:

= Types of Maybelline Products.docx (Cosmetic Maybelline New York Adventisements, Maybelling Producis)

Dtz are avadlable Eﬁ the tenms of the Creative Commens Alibation 4.0 loernanona heense (CC-BY 4.00,
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